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General Rules

The Personal is Professional 

Case Studies

Agenda
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General Rules
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Thanks to Maydis Skeete for providing these references 

Confidentiality of Patient Information
https://www.med.umich.edu/i/policies/umh/01-04-002.html
Disruptive or Inappropriate Behavior by UMHS Personnel
https://www.med.umich.edu/i/policies/umh/04-06-047
Conflicts of Interest and Conflicts of Commitment
http://spg.umich.edu/policy/201.65-1
Drug-Free Workplace
https://www.med.umich.edu/i/policies/umh/04-06-036
Use of Social Media for Business Purposes
https://www.med.umich.edu/i/policies/umh/01-01-040
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HIPAA
Don’t reveal patient info and don’t respond in public
Even if you don’t use identifiers individual pts may be 
identifiable 

Unlawful behavior (drug use, illegal acts)

Violation of Marketing Laws (FTC) 
Misleading claims of board certification
Misleading claims about patient outcomes
Giving specific medical advice

Don’t Violate Laws
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UM, Medical Center policies about “public behavior” and 
community policies

Discriminatory speech 

Licensing and Regulatory Affairs (LARA)
Medical fraud
Substance abuse
Professionalism

Don’t Violate Policies
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Alcohol/Drugs
Sexually suggestive material
Language
Religious 
Political 
Anonymity 
Respect for patients 

Don’t Breach Professionalism
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“When a physician asks, “Should I post this on
social media?” the answer does not depend on
whether the content is professional or personal but
instead depends on whether it is appropriate for a
physician in a public space”

The Personal is Professional
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All of your activity on social media is trackable even if 
you expunge it

Work emails
Gmail
Facebook, Twitter, Instagram post even if deleted 
Files on your work computer 
Files on your personal computer

“Workforce members are discouraged from posting anonymously 
or posting using a username or profile other than their own under 
the assumption that they cannot be identified. Cyber tracing 
investigations are common to identify posters of malicious internet 
libel, and anything posted online may be admissible in court.“

Privacy-Is there such a thing? 
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Case Studies
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Does it violate laws?

Does it violate policies? 

Is it a breach of professionalism? 

There is no right answer, sometimes…

Case Studies
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Director, Chief Operating Officer of the Cleveland 
Clinic Wellness Institute
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“He wrote this opinion piece on his own and it 
does not reflect the position of the Cleveland 
Clinic whatsoever, and we strongly support 
vaccinations and the protection of patients 
and employees” 

-Eileen Sheil, executive director of corporate 
communications for the medical center.
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EVERY HEALTHCARE PROFESSIONAL IS 
THE VOICE OF HIS/HER INSTITUTION

”Disclaimer or not, logo or no logo, the world knew that 
this doctor was leadership at The Cleveland Clinic.” 

“Our public engagement is inextricably linked to our 
work and other aspects of our lives.”

“Welcome to the age of transparency.”

@Doctor_V
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“Due to your clenching and grinding habit, this
is not the first molar tooth you have lost due to
a fractured root…This tooth is no different.”

I looked very closely at your radiographs and
it was obvious that you have cavities and gum
disease that your other dentist has
overlooked. … You can live in a world of denial
and simply believe what you want to hear
from your other dentist or make an educated
and informed decision

-Dentist
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Be safe out there!
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